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Our Core Values
• Welcoming
• Growth-Minded
• Committed to Integrity
• Dedicated to the Physical, Emotional and Psychological Safety for

Our Members and the Horse

The ASHA is the gold standard of the equine industry.

Introduction 
ASHA Annual Report

On behalf of the Board of Directors of the American Saddlebred Horse Association (ASHA) and our staff 
we share with you this ASHA Annual Report that recaps our 2019 activities. The past year has been a year 
of great progress and development for the ASHA. From new staff members to the rejuvenated committees 
everyone working at and on behalf of the ASHA has pushed themselves to deliver innovative initiatives 
that work toward a better future for the American Saddlebred and our community.  

The objective of this report is to provide our members a summary of this work and a source to measure 
our delivery on the objectives our leadership identified at the 2019 National Conference. 

Our Mission 
The mission of the American Saddlebred Horse Association is to promote, improve and protect the grace, 
intelligence and versatility of the American Saddlebred, and to provide programs and services supporting 
our members, while fostering public awareness of the breed.

Our Vision 
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President's Message

CEO's Message

Stevie B. 
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As we begin a new year, 2020, it is important to recognize how far we have come this year.  I must admit that it was the furthest 
thing from my mind that I would be your interim president these past six months.  I still have so much to learn. But six months 
ago things changed. And we all set out to accomplish as much as we reasonably could these past 180 days.

I laid out four key initiatives six months ago and the intended results:
1.  Initiate a very aggressive and comprehensive communication plan and program.  The intent was to provide important 
information and educational materials to our members.  We seemed to be operating in an informational vacuum.  Confusion 
and misinformation is the casualty of failing to communicate thoroughly. We formed a communications committee that 
convened weekly to address the messaging and education required for the upcoming week and month.  And we established a 
comprehensive communications plan and road map. Joan Todd and Helena Moreno, with staff assistance from Jessica Cushing, 
made this a reality.

2. Enhanced financial scrutiny and transparency.  We sought to have a much more thorough understanding of our sources and 
uses of funds. Allen Bosworth diligently led us through this process.  I am very grateful for his efforts.

3. Seek a greater understanding of the ASR/ASHA relationship issues and all staff and office issues.  Joe O’Brien has led this 
effort.  We continue to try and understand the best pathway forward for these entities.  This comes from trying to understand 
the problems that need to be solved and the needs that need to be met.

4. Increase member participation on the committee level.  A great organization needs volunteers to work collaboratively on 
committees to address needs and issues.  I am very grateful to Owen Weaver for her commitment in leading this initiative and 
the many people who have answered my call and asked how they can help.  We have more participation now than I have 
previously seen.

The goals for the year to come center around the following mission:
1. Expand our market.  Financial viability for our breed requires a larger market.

2. Help breeders and trainers be more successful by bringing programs and mentor ship where needed.
3. Bring our members together with a common vision and purpose.  Dissent and rational discussions are important to find our 
way. Chaos and strife only speed our demise.  We must work diligently to all stand together looking outward in the same 
direction. 
Sincerely, 

Marty Schaffel, ASHA Interim President 

As I reflect on the past year as both ASHA president and interim executive director/CEO, I am incredibly 
grateful to our dedicated staff, board, and volunteers that have helped our organization serve its mission and 
vision in ways that have never been done before.  Through both the implementation of a strategic plan and 
putting the right teams in place, ASHA has been able to accomplish a lot in a relatively short period of time.  
As we begin the new year, ASHA will continue to offer programs to support our members while spreading the 
word about our amazing breed.  
 
I hope everyone finds the 2019 ASHA Annual Report a useful guide, which also highlights all of the work we 
have done the past year.  Thank you for being a valued member of ASHA.  I look forward to working with you 
in a collaborative way for the continued success of our breed.  
Sincerely, 

David Mount, ASHA Interim Executive Director



ASHA Board of Directors 
Officers
Marty Schaffel - President
Joe O'Brien - Vice President
Owen Weaver  - Secretary
Allen Bosworth - Treasurer

Term Expires in 2020
Kristen Bagdasarian, Kentucky
Emily Lee, Kentucky
Joan Lurie, Kentucky
Joe O’Brien, Kentucky
Evan Orr, North Carolina
Dr. Owen Weaver, Virginia

Term Expires in 2021
Allen Bosworth, South Carolina
Sandra Currier, Texas
Elisabeth Goth, Kentucky
Clif Paulsen, Iowa
Tandy Patrick, Kentucky
Jenny Taylor, Ohio

Term Expires in 2022
Candida Covino Aversenti (Candi), Pennsylvania 
Kristen Cater, New Hampshire
Nancy-Leigh Fisher, Wisconsin
Helena Moreno, Louisiana
James L. Nichols, Louisiana
Marty Schaffel, Florida 

ASHA Staff
There are ten staff in total working in the ASHA offices on 
behalf of the American Saddlebred community for both the 
ASHA and ASR.  Six employees work exclusively for the 
ASHA. Our association is located in Lexington, KY. 

• David Mount, Executive Director, d.mount@asha.net
• Jessica Cushing, Marketing & Communications Manager,

j.cushing@asha.net
• Patricia Edwards, Competition Recording & Support,

p.edwards@asha.net
• Alexandra Harper, Special Programs Manager,

a.harper@asha.net
• Brenda Newell, Memberships & Awards,

b.newell@asha.net
• Vicki Turnbull, Accounting Specialist,

v.turnbull@asha.net

Stevie B. 

5



2019 ASHA/UPHA National 
Conference
ASHA Committee Reports

 ASHA Strategic Plan Goals

ASHA Conference Recap
ASHA leadership and staff worked to present and honor members during the 2019 National 
Conference in Palm Springs, CA. The major ASHA sessions were the Annual Meeting, Awards 
Luncheon, Strategic Plan & Committee Reports, Charter Club Council and Riding Program Council 
Meetings. The primary initiatives for 2019 presented to membership were: 
Annual Membership Meeting

• Strategic Plan
• Doing business like a business
• 2018 promotional growth & improvements
• Expanding & supporting outer markets
• Increasing marketing & promotional support
• Inclusive and bringing greater benefits to all members

Strategic Plan Committee Reports
• Strategic Plan Update

o Member Code of Ethics
o Growth of Middle Market
o Creating Sponsorship Program

• Marketing- "Building a Blue Ribbon Brand"
o Defining the brand of the ASHA
o Expanding our digital audience
o Creating more educational & engaging content
o Maximizing promotional events & opportunities
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Leadership Initiatives & 
Partnership Development
ASHA 2019 Relationships for Progress
 Meetings, Summits & Workshops 

At the 2019 UPHA National Conference the leadership and 
new staff spoke to the goals they had for this year based on the 
needs they identified and the concern of membership. The focus 
areas for a better ASHA in 2019 was to cultivate a culture 
of transparency and integrity for our community, improve 
our relationships with our fellow affiliates, USEF , 
government relations, membership and the equine 
community at large.   We are happy to reflect that what we 
promised, we delivered and are well on the road to 
destination “progress”!
In the past year, we saw new staff members and leaders take their 
responsibilities and pull the ASHA to another level. 
Leadership has created and revitalized ASHA committees to 
make significant gains in tackling the objectives of our 
Strategic Plan with great strides made in the work of the 
Horse Show Task Force, Communications, Code of Conduct 
Task Force, Professional Development Grants and more. The 
executive director position split between Terri Dolan and 
David Mount this past year led the ASHA to vast 
improvements in our industry relationships.
New and improved relationships accomplished in 2019 include 
working with the UPHA and the trotting breeds to form the 
Joint Leadership Council to work on behalf of our members to 
improve areas such as medication guidelines, governance, Safe 
Sport and the Past Act. Spearheading the coalition of USEF 
Affiliates to organize the Affiliate Workshops and made 
significant progress towards all of the associations’ individual 
goals collectively. Meeting with Senate Majority Leader, US 
Secretary of Agriculture and several congressman on concerns 
of our members coming from Capitol Hill. In addition, they 
brought increased opportunities managing new initiatives like 
our improved Affinity Benefits Program, Licensed Officials 
Education and ASHA Alpha Classes. 

ASHA 2019 Leadership,

USEF CEO, Senate 

Majority Leader & Ag.

Commissioner
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Membership
2019 ASHA Activities to Improve Member Value 
Communication. Benefits. Engagement.

2019 ASHA Benefits &

Programs 

Overview
This year we worked on expanding the impact and 
engagement of the ASHA membership. Our 
objective was to increase the value we bring to 
our members and create more opportunities for 
breed enthusiasts to feel apart of the ASHA. 

To achieve this we increased our benefit 
offerings with a new affinity program, 
distributed surveys to membership and particular 
interest groups, increased communications and 
created new programs and resources to support 
our members American Saddlebred interests. 

Results
• 20+  new benefits & discounts
• Weekly communications from

leadership
• $10K+ in grant opportunities
• Improved membership form
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ASHA Activities Recap 
2019 Horse Show Support

ASHA Fill The Stands Playbook 
Released February 2019 

 Overview

Competitions

ASHA staff worked with horse shows, committees, charter 
clubs and US Equestrian to support, educate and 
record American Saddlebred competitions. Our membership 
overwhelmingly expressed concern for supporting horse shows and 
creating more opportunities to enjoy the American Saddlebred in 
the showring. 

Fill the Stands Playbook
In February of 2019 ASHA worked with R.H. Bennett and CeCe 
Hagan to develop a guide and resource for show leadership to 
navigate promoting their show and strengthening their value to the 
local community and entries. 

Horse Show Task Force
In August the HSTF was formed to address the needs of our 
community to assist our grassroots and smaller horse shows. The 
group is comprised of show leaders, professionals, amateurs and 
ASHA leadership to assure the diverse needs of our horse shows are 
represented. In December they announced the ASHA Star Show &  
Grant Program modeled after the AMHA and AHA show structure.

Licensed Officials 
In 2019 USEF assigned Licensed Official Education to the affiliates 
and in our first two educational sessions we will have assisted 100+ 
members with the help of Fran Crumpler and Melissa Moore get and 
maintain their judges card in Saddlebred, Roadster, Hackney and 
Saddle Seat Equitation. 
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The Horse Show Task Force announced on 
January 8, 2020 the formation of a new “class” of 
shows for the 2020 show season. The “Star Show” 
program is the result of months of work by the 
ASHA Horse Show Task Force to bring 
organization and benefits to those shows that are 
currently unaffiliated with the United States 
Equestrian Federation (USEF). The ASHA Star 
Shows are modeled after the Morgan Horse 
Association’s Star Shows, as well as the Arabian 
Horse Association’s One-Day and Value Shows. 
The ASHA Star Show program recommendation 
is also a result of multiple surveys sent to both 
horse show management and ASHA members 
about the issues facing horse shows of all sizes 
nationwide. 
In addition to the comprehensive support that will 
be offered by the ASHA for the Star Shows, the 
ASHA also announces the Horse Show Grant 
program that will offer grants to assist financially 
struggling horse shows. Grants in the amounts of 
$500 and $1,000 will be available to shows on an 
annual basis. Grants will be funded solely through 
a $50 horse show application fee for participation 
in the ASHA Star Show program, which will be 
waived for shows which receive grants. Grant 
applications for the 2020 competition year must 
be received by March 31, 2020 and can be found 
on the ASHA website. 

ASHA Star Shows
ASHA Introduces Program to Address Needs of Previously Unrated Shows 

ASHA Regions for ASHA 
Star Shows 
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Marketing & 
Promotion
ASHA Activities Recap
Public Awareness 

ASHA Promotional 2019 
Efforts 

Overview
At the 2019 Conference ASHA Marketing presented on the 
progress that was made in since the new hire in Sept. 2018. In 
addition to the progress we shared a road map to "destination 
progress" the Marketing Committee had identified. We are very 
proud to report that each of the initiatives to elevate our "blue ribbon 
brand" in 2019 were achieved. 
2018-2019 ASHA Initiatives 
• New Promotional Events
• Increased coverage on equine media outlets
• Expansion of social media reach
• New breed promotional material

One of the core initiatives of the ASHA's mission is to promote the 
American Saddlebred. Everyday we make efforts to share stories, 
generate promotional content and supply our members with the tools 
to be breed ambassadors. The ASHA has been doing the 
aforementioned for years, but this year we set a goal to far out produce 
and engage past ASHA efforts. 
Our objectives to achieve this goal was to go focus on equine events and 
markets that provided expanded audiences and opportunities to 
educate a wider array of equine enthusiasts. 
In addition to our presence at the events we extensively covered our 
activities via social media. Utilizing these platforms to cover and 
promote the American Saddlebred during the high profile events to  
heighten both the engagement and reach of our social content. The 
ASHA continued to develop a formula for event coverage and engaging 
marketing material.  
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2019 ASHA Events
• Land Rover Kentucky Three-Day Event, 73,000+ attendance

o Breed demonstrations
o Promotional booth
o Meet & greets
o Fan Guide & USEF Network Feature

• Devon Country Fair & Horse Show, 125,000 avg. attendance
o Produced 3 USEF Special Features
o Live Commentary for Breed Education
o Breed promotion booth
o Barn tours & meet & greets
o Social media coverage

• BreyerFest, 30,000+ attendance
o Breed demonstrations
o Barn meet & greets
o Promotional booth

 Distributed education material and WCHS Posters
• Hats Off Day, 13,000+ attendance

o Promotional booth
o Distributed ASHA giveaways & WCHS posters

• 2018 Academy National Championship Horse Show, 1,000 entries
o Breed promo booth
o Key speaker to discuss ASHA member benefits to instructors &

families
• New England & Midwest Equine Affaire Sponsor, 50,000+ attendance

o Breed demonstrations
o Promotional booth
o Meet & greet horses

In addition to these ASHA managed or sponsored events, we 
supplied members and ASHA charter clubs with promotional material, 
banners and booth to use at breed promotion events they were managing.

Public Awareness
ASHA Breed Promotion
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Public Awareness
ASHA Breed Promotion

#SharetheSaddlebred social media success by the 
numbers from our 2019 promotional efforts...

• 2019 Rose Parade Scripps Miramar Saddlebreds
o Reach 100K+
o Engagement 30K+
o Video views 30K+

• Black History Month
o Reach 300K+
o Engagment 100k+
o Video views ngagement on social media

• Women's History Month
o Reach 300K+
o Engagement 100K+
o Video views 50K+

• Land Rover Kentucky Three-Day Event, 73,000+ attendance
o Reach 53K+
o Impressions 500K+
o Video views 20K+

• Devon Country Fair & Horse Show, 125,000 avg. attendance
o Reach 120K+
o Impressions 1M+
o Video views 80K+

• World's Championship Horse Show
o Impressions 500K+
o Engagement 200K+
o Video views 100K+

• 2020 Rose Parade Scripps Miramar Saddlebreds
o Reach 260K+
o Engagement 80K+
o Video views 102K+
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Marketing Initiatives 
New Programs

2019
• Saddlebred Strong Series

o Written features and videos that share inspiring 
stories from the American Saddlebred community

o 20+ features that have created 1M+ digital 
impressions
 400k+ from social media
 600,000+ from US Equestrian digital & print 

media shares
• Behind the Saddlebred Scenes

o Educational & engaging behind the scenes content 
from American Saddlebred competitions, events and 
stories

o Following along for an up-close and personal take on 
the American Saddlebred horse and their people.

o Answers questions about the breed and fights 
stereotypes facing the breed

o 2019 events: Rose Parade, Land Rover, Devon Horse 
Show, Lexington Jr. League, WCHS

• Inclusive Breed Promotion
o Diversified our content, ads and engagement on 

disciplines, regions and member focus
 Designed a multi discipline ad for Summer 

Equestrian Weekly
 14 features on US Equestrian assets

• ASHA App Build Fire Customer Success Story
o Selected as a customer success story by our app 

developer Build Fire
o Creative team traveled from California to capture our 

story and promote our ASHA App in the tech world 
and beyond

• ASHA Podcast Trot Talk
o Season 1 debuted Jan. 1, 2020
o 1500+ downloads by episode 2
o 100K+ digital reach
o 90% improvement in YouTube presence
o made possible by US Equestrian Affiliate Grant
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Sponsorship & 
Development

2019 Program Creation
ASHA ASBDreams Fund

ASBDreams Fund

#Giving Tuesday

Testimonials 

In December we debuted to membership the revamped and organized 
initiative for giving American Saddlebred enthusiasts a way to give back 
and influence the ASHA efforts to build a better future for the breed. The 
ASBDreams fund was developed by our diligent staff and sponsorship 
committee to have a more organized and transparent fundraising effort for 
the ASHA.
Together through the ASB Dreams Fund we can come together to build a 
strong future for the American Saddlebred. Contributions will allow us to 
gather and engage our community to celebrate, teach, and support the 
future of the American Saddlebred and those that love them and 
introduce more people to our great breed. 
Our team has put together a comprehensive campaign that outlines five 
top priority areas that will allow individuals to identify and give to their 
area of passion in the industry. Those five areas consist of breed 
preservation, breed promotion, youth programs, scholarships, and industry 
services. 
The mission of the American Saddlebred Horse Association (ASHA) is 
to promote, improve and protect the grace, intelligence and versatility of the 
American Saddlebred, and to provide programs and services supporting 
our members, while fostering public awareness of the breed. 
In this new phase, the American Saddlebred Horse Association has 
increased visibility of the breed and engaged equine enthusiasts at an 
unprecedented level. ASHA is tackling core issues of the breed with a 
renewed focus with business visionaries, and creating new programs and 
initiatives that will increase member engagement, as well as operating 
with integrity and continuing to promote the breed we all love. 
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ASHA Youth
2019 ASHA Activities & Programs 
Youth Conference & New Initiatives 

ASHA Youth Conference

Always Makes 

#ASBDreams Come true

Growing up with an American Saddlebred teaches youth the values of compassion, dedication and hard work. 
They learn to become leaders and visionaries of the future. We believe any moment with an American Saddlebred 
by a youth is time well spent and will leave a positive impact on their life. It is paramount to the future success of 
the American Saddlebred that the ASHA promote, encourage and support youth activities with the breed. 

In 2019 the ASHA focused on bolstering our Youth Programs by increasing the educational value and the 
opportunity to have fun celebrating their love for horses with their peers. We revamped the ASHA Youth 
Conference, increased promotion of youth award programs, supported ASHA Youth Club activities and created 
new opportunities such as the ASHA Alpha Classes, College Night, 4-H partnership and four additional 
scholarships in 2019. In total the ASHA awarded over $27,000 in scholarships to youth. Already working on a 
bigger and better 2020  with an emphasis on education and enrichment with Youth Conference, Horsemanship 
Challenge and Youth Leadership Program.  A final highlight was an ASHA Youth, Devin Sell, being awarded the 
US Equestrian Youth Sportsmanship Award, Devin was also our 2019 ASHA Youth of the Year. 
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ASHA Youth Conference "Saddlebred University" 
• 7 college speakers
• Judges Q & A panel
• Parent activity - how to prepare your riders for the show ring
• Field trip to Desmar

o Lunge lesson with Lillian Shively
o History of Oak Hill Farm
o Presentation of 6 different divisions

KY Horse Park Kids Barn Saddlebred Zone
• Renovation

o Re-purposed ASB Museum retired kids exhibit items
o Redecorated with curtains from Appointments USA
o Distributed WCHS Posters and new promo flyers

Junior Judging 
Rock Creek, Lexington Junior League, World's Championship Horse Show

Sponsored a youth judging competitions, trophies and scholarship to 
the winner 
Worked with Signature Stables to provide

ASHA 2019 Youth Activities
By The Numbers 
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• Devin Sell was the 2019 recipient for her community works,
volunteer-ism and commitment to the American Saddlebred.



ASHA Industry Services 

Supporting the industry around the American Saddlebred horse is an 
integral part of keeping this breed and community thriving. ASHA is 
committed to bettering the breed by bringing more support to 
promotional efforts, versatility, and competitions, along with 
educational opportunities to our members that can enhance the 
American Saddlebred and contribute the improvement of the equine 
industry.

In 2019 ASHA strengthened and created additional opportunities for 
member resources to better themselves and their Saddlebred 
endeavors. The new initiatives started this year were the 
ASHA Professional Grant Program, customizable promotional 
material  on ASHA website, marketing resource guides, licensed 
officials training and a continuing education program. 

18

• $10,000 in professional grants to support five
different member barns in business planning &
marketing

• Four customizable breed promotion flyers for
General, Events, Youth and Charter Club

• Marketing resource guides for members focusing on
social media, horse show promotion and low cost
marketing tools

• ASHA Licensed officials training has educated over
100 individuals in ASHA Judges Clinics.



2019
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World's Championship 
Horse Show
ASHA Competition Support 
WCHS Qualifying Requirements 

ASHA staff worked with the KSF/WCHS staff to ensure that 
the current year’s qualifying requirements for exhibitors 
were programmed into our database. ASHA staff 
monitored all qualifying shows and maintained qualifying lists 
throughout the competition year on our website. These results 
were reviewed for ongoing accuracy, and ASHA staff 
counseled inquiries from exhibitors regarding their qualifying 
status. Once entries were closed for the 2019 KSF, the ASHA 
staff communicated with Scarlett Mattson and her colleagues 
to resolve any possible discrepancies between entries and 

qualified horses.

In 2019, the ASHA recorded 232 competitions for the 2019, 
KSF qualifying period (July 1, 2018 to June 30, 2019) in accordance 
with KSF requirements. This compares to 267 recorded 
competitions for the 2018 qualifying period. ASHA takes a 
proactive approach, not only in seeking information for pertinent 
competitions throughout the country (Europe and Canada), but 
also in following up to obtain as many results as possible for the 
broadest possible inclusion in the qualifying database. 

KSF Qualifying Points  
Standings on ASHA Website

Recording Overview
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2019

The recording of American Saddlebred Competitions for qualifying points services 
members from each of the 13 ASHA regions, over 20 Charter Club horse shows and 8 
American Saddlebred divisions at the KSF World's Championship Horse Show. ASHA 
affiliated horse shows make great efforts to market they are recorded with us and 
that they host KSF World's Championship Horse Show qualifying classes.  

In addition to recording and managing the qualifying points, ASHA staff field inquiries 
from owners, exhibitors and trainers in regards to current standings and KSF qualifying 
policies and procedures. 

232

 American Saddlebred 
Competitions

2013-2019 

Our industry experienced a slight decrease in the number of qualifying competitions 
for 2019. We believe, we are recording most all of the horse shows in the United States 
that offer American Saddlebred classes that qualify horses for the Kentucky State Fair. 

2018
2017
2016
2015
2014
2013

267
293
309
392
334
332

Competition Year Recorded Shows

 ASHA Regions for 

KSF Qualifying Shows
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World's Championship 
Horse Show
ASHA Competition Support 
Public Awareness 

ASHA Promotional 2019 
Efforts 

Overview
As a part of the long standing agreement between KSF and 
ASHA, it is essential that we promote to create public awareness 
of the American Saddlebred and the World's Championship 
Horse Show. This year we increased our efforts exponentially 
with new breed demonstrations, promotional features on both 
the 2018 World's Grand Champions and other industry figures, 
distribution of WCHS ASHA World's Grand Champion posters 
and expanded representation from equine publications to name 
a few. 
In addition to the new initiatives to create public awareness of 
the show we continued to feature the 2018 World's Grand 
Champion Saddlebreds on our website and social media. There 
also was prominent placement of information of 2018 WCHS 
and advertisement for 2019 programs at the show  in the 2019 
ASHA Journal or breeder's guide. We also supplied breed 
promotional booths, brochures and banners at Agland and 
throughout Freedom Hall during 2019 WCHS. 
In the following account of promotional efforts by the ASHA to 
generate public awareness for the KSF World's Championship 
Horse Show and the American Saddlebred you will find 
unprecedented success towards our goals of increased public 
engagement and education. 
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Public Awareness
KSF World's Championship Horse Show

2018 WGC Promotions

• ASHA WCHS Poster
o Distributed at 2019 promotional events

 CMA Fest Barn Tour Event
 Breyer Fest
 ASHA Youth Luncheon
 Lexington Junior League

• ASHA WGC Website & Social Media Banners
o Each WGC had personal banner on ASHA Website,

Facebook & Twitter

• ASHA WGC Valentines
o ASHA designed and distributed 2018 WGC themed

valentine's for Youth members
o Valentine's day feature on each 2018 WGC receiving a

valentine from the ASHA

• 2018 WGC Trivia Tuesdays
o ASHA ran Trivia Tuesday on Instagram for the month

of November 2018

• WGC & KSF Features in 2019 ASHA Journal
o 2018 WGC feature stories
o Results & records for 2018 WCHS & past 25 years
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Public Awareness
KSF World's Championship Horse Show

WCHS Community Impact
• Economic Impact Study

o ASHA Leadership worked jointly with KSF and the
University of Louisville to measure the monetary
value of the WCHS on the local community.

o These findings provide valuable information to
assist in promoting the show.

• ASHA 2019 WCHS History Features
o Black History Month

 Weekly Features
 100k+ engagement on social media

o Women's History Month
 Featured women WGC winners for

Saddlebred divisions
 100K+ engagement, 50K+ video views

o Saddlebred Hunters Making History
 Features on the first Saddlebred Hunter

Country Pleasure horses competing at 2019
WCHS.

 Focused on what this honor meant to them
and the breed.

 Feature story of US Equestrian Weekly
• 2019 WCHS Media Exposure

o Worked with In Mode Marketing to pitch &
coordinate 10+ story lines around KY.

o 82 total media mentions, + 50, 2018
o 5 million+ Audience Reach
o Highlights

 Two 3+ minute segments on WLKY &
WAVE 3

 Media coverage from 5+ markets
 Features both on KSF, WCHS & local

exhibitors to specific markets
• ASHA Communication to Members

o 30+ Media Releases from ASHA on 2019 WCHS.
o 50+ Social Media updates & communication on 2019

KSF WCHS.
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World's Championship 
Horse Show
2019 ASHA Competitors Support 
ASHA WCHS First Timers

2019 First Timers

Commemorative Group Photo

The Kentucky State Fair World’s Championship Horse Show, along with the American Saddlebred Horse 
Association was honored to welcome over 150 excited first time exhibitors and trainers to the arena 
Tuesday evening for the First Time Exhibitor and Trainer presentation. The week was action packed with 
large classes and outstanding horses and our first timers were ecstatic to be a part of it all.  

Attendees were greeted by ASHA leadership Terri Dolan, David Mount and Martin Schaffel, and received a 
first timer ribbon, WCHS poster, and small keepsake bag of green shavings. The ASHA First Time Exhibitor and 
Trainer presentation was created in 2012 as a way to honor and recognize those making their first trip to the 
green shavings in Louisville. Thank you to our First Time Exhibitor and Trainer ribbon sponsor Independent 
Equine Agents, and to Howie Schatzberg and Doug Shiflet for rotating years on capturing this special 

moment. In addition, a special thank you to Saddle Horse Report for supplying our first timer’s with a free 
one-year subscription to Saddle Horse Report and Stylish Equestrian for donating a special green shavings 
keepsake box to our first timer contest winner.
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This year we worked on expanding the impact and 
engagement of the ASHA with this program and 
our First Timers WCHS experience. We achieved 
this goal of increasing value and promotional 
exposure by adding First Timer Features! The  
mission of the ASHA centers on promoting the 
American Saddlebred. These First Timer Features 
were tools to serve that mission while offering 
recognition to the ASHA Members and KSF World's 
Championship competitors for their dedication to 
the industry. The features focused on these first-
time competitors passion for the breed. and what 
they valued most about the WCHS.

World's Championship 
Horse Show
2019 ASHA Competitors Support 
ASHA WCHS First Timers Features

2019 ASHA First Timers

Daily Features

Overview

Results
• 30 Features Created
• 100K+ Facebook Accounts Reached
• 12K + Video Views
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World's Championship 
Horse Show
2019 ASHA Competitors Support 
ASHA Mobile App & Live Results

Overview
ASHA staff once again provided real time results and 
information via our mobile app and at saddlebred.com. The 
ASHA App is provided free for the audience to download on iOS 
and Android phones and devices. The ASHA App includes 
not only live results but entries of future classes, order's of go, 
class splits and judge’s cards, to give exhibitors an full perspective 
of where they stood in their class. The app also provided, full 
youth coverage, stabling lists, equitation patterns, important 
updates and much more.

2019

ASHA  Mobile App

2019 Updates & Results
To improve the ASHA App for 2019, we made several 
enhancements to its features, usability and timeliness. This year 
the back numbers for each entry were available for users. We 
added a listing of trainers stabling location to assist both exhibitors 
and fans in locating horses during the show. Also to assist users on 
how to make the most of the app, the ASHA developed a user 
guide video and sent content update reminders daily. As a result 
of restructuring our live results recording into teams we were able 
to have class results posted to both the app and website before 
the next class had entered the ring. 

The ASHA received much positive positive feedback for the 
improvements made and even had outreach from sister breed 
associations inquiries about implementing our system for their 
breed championships. 
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World's Championship 
Horse Show
2019 Social Media Analytics Report
ASHA Content

Overview
The goal was to highlight the unique, diverse and educational stories 
from the American Saddlebred Community convening at the one of the 
breeds most prestigious competitions. 

ASHA brought the First Timers Features throughout the two weeks 
around the WCHS.  We did "Saddlebred Hunters Making History" to
celebrate the historic addition of the American Saddlebred Hunter 
Country Pleasure division being added by the KSF World's 
Championship Horse Show. We did behind the "Saddlebred Scenes" 
follow alongs in partnership with USEF to educate the outside world on 
Saddlebred horses and divisions at the WCHS.

We looked to bring more value to the ASHA run programs and bring 
positive emotional stories from our breed to light. In addition we used 
the week to feature in-time content that was educational about the 
breed and the WCHS.  

Daily ASHA  First

Timers Features
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Video Views

200k + 
Impressions

500K +

Total Posts

70+ 
Engagement

100k +

Total Posts: 60+ 
Reach: 114k 
Engagement: 60.7k

Posts: 19 
Impressions: 14.8k 
Profile Visits: 85

Native Posts: 12 
Instagram Stories: 60

Video Views: 
70.6k 
Engagement: 6k

Impressions: 60k 
Engagement: 4.4k 
Video Views: 120+k
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Saddlebred Snuggles

Engagement 
9.4k
Likes
1.8K

Comments
126 

Shares

234
Reach
55K+

Data includes post shares

TV Spot Features

Engagement 
2k

Likes
514

Comments
39

Shares
32

Reach

11.2K
Data includes post shares
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Saddlebred Snuggles

Engagement 
3k

Reach
10k
Likes
1.5k

Comments
32

Sends
73

WGC Feature

Engagement 

Reach
1.1k

5k
Likes
796 

Comments
10

Comments
25
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World's Championship 
Horse Show
2019 Youth Programs
 ASHA Activities

Daily  ASHA Youth

Saddlebred Scenes

It was a great week for our youth at the World’s Championship Horse 
Show! They had the opportunity to participate in a variety of activities.

The week started with a Junior Judging clinic on Saturday afternoon, 
hosted by Betsy Boone and Christy Parker. It was quite informative for 
the youth and the parents that attended. Everyone learned more about 
the judging process and show ring tips. There were 20 youth who 
participated.

The Ice Cream Social was Sunday and the youth had the opportunity to 
see old friends and meet new! Around 20 youth attended.

Junior Judging returned this year and was offered twice throughout the 
horse show. Junior Judging was offered Sunday evening and Friday 
morning. Between the two days we had 65 youth participate. The winner 
of the 13 & under division received a full bridle from R.E. Fennell Co. and 
the 14-20 winner received a framed painting of Supreme Sultan from 
Andrea Hartmeyer Jones. Winners were presented in center ring Friday 
evening. First through fifth place received a ribbon and plaque, and sixth 
through eighth place received a ribbon. 

Throughout the entire week there was a social media challenge for our 
youth. They were encouraged to share their pictures during the World’s 
Championship Horse Show on social media for a chance to be featured on 
ASHA’s social media pages. Youth were encouraged to show pictures on 
what the World’s Championship means to them, how they show their 
horse love, and how they and their friends spend the week. Hashtags used 
were #WCHSJrJourney and #WCHSJrSocialScenes. Two winners were 
selected and received a gift certificate from Howard Schatzberg 
Photography and Saddlethreads.
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ASHA Youth Activities

Thursday brought out our youth’s creative side with the Golf Cart 
Decorating contest. Each contestant donates $20 to the ASHA Youth 
Scholarship Fund to enter their decorated cart in the contest. Prizes are 
offered in three categories and a Grand Champion is award. The carts are 
judged on Thursday with ribbons and prizes being presented after the 
judging. This year the themes included, horse theme, home barn theme, 
and horses name theme. 10 entries participated. All participants received 
a participation ribbon. First place winners in each category received a 
ribbon and plaque. The Grand Champion received a ribbon and goodie 
basket. 

To close out the week of youth activities, five youth were honored in 
center ring Friday night for their academic success, community service, 
and commitment to the Saddlebred industry. Three recipients received a 
$5,000 scholarship from the American Saddlebred Horse Association and 
two recipients received a $5,000 scholarship in memory of John Biggins. 

Thank you to our sponsors for making this week possible, US Equestrian, 
The Rudder Family, Mary Gaylord McClean, Bank of the Bluegrass, 
Prospect Lane Farm, Doug Shiflet Photography, Howard Schatzberg 
Photography, R.E. Fennell Co., Andrea Hartmeyer Johns, and 
Saddlethreads. 

Continued
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ASHA Youth Activities 
ASHA College Night

In efforts to support and encourage the young people of the industry, 
the American Saddlebred Horse Association hosted its first College 
Night Monday evening. The idea for the event was born when Kaeli 
McCarty, currently a student at the University of Louisville reached 
out to ASHA about the possibility of inviting saddle seat teams 
from Kentucky universities to attend the horse show. ASHA Special 
Programs Manager, Alexandra Harper expanded upon the idea and 
coordinated the project. 

ASHA Youth were invited to attend, along with equine students from 
all the Kentucky universities and colleges, Kentucky Horse 
Council, 4-H Members, ASHA Youth Clubs and was promoted in our 
local media efforts. Attendees had the opportunity to hear from 
an impressive lineup of speakers, including Dr. Tom Riddle of Rood 
& Riddle Equine Hospital, Amy Parker of McCauley’s Equine 
Formulas, Dr. Martin Nielsen of the Maxwell Gluck Equine 
Research Center, Fred Sarver of Cornerstone Farm, and Alex 
Gravett of Kismet Farms. There were 16 youth in attendance. Those 
who attended received a bag with an ASHA water bottle and ASHA 
credit card holder for phones. 

This was a new and innovative concept to promote the American 
Saddlebred and educate the future of the equine industry. The work of 
ASHA staff created a personal development opportunity not seen for 
many years for both youth entries of the KSF World's Championship 
Horse Show, are young equine enthusiasts from across the state of 
Kentucky. The education from the behind the scenes barn tour, guest 
speakers and a night of watching the showring stars of the breed is the 
ideal investment of resources to expanding awareness about the 
American Saddlebred industry. 
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World's Championship 
Horse Show
American Saddlebred Registry (ASR)  
Futurity and Sweepstakes

ASHA and Registry staff were available during the show to offer assistance to owners, exhibitors, and 
American Saddlebred fans in general at the Saddlebred Center office located near the in-gate. The 
Registry also recognized the breeders of 82 World and Reserve World’s Champions with Breeders’ 
Award Medallions. 

The American Saddlebred Registry (ASR) Futurity and Sweepstakes classes offered an opportunity to 
recognize excellence in our breed; ASHA staff member Patricia Edwards worked with show manager, 
Scarlett Mattson, to oversee this part of the competition. 

A total of 102 horses competed in the Futurity in hand and performance classes, with just over $169,124 
in prize money being awarded to horse owners, breeders, and stallion owners with an additional prize 
money offered from the KY Breeders’ Incentive Fund. 

The ASR Sweepstakes classes in the Four-Year-Old Three-Gaited, Four-Year-Old Three-Gaited Park 
Pleasure, Four-Year-Old Five-Gaited, and Four-Year-Old Fine Harness continues to be enjoyed this 
year with 32 horses competing. There was also additional prize money offered from the KY 
Breeders’ Incentive Fund. 

The distribution of the prize money for the Futurity and Sweepstakes programs is handled exclusively 
by the ASHA/ASR staff, which frees the KSF of this administrative burden. The ASR also absorbs the 
cost of USEF drug testing charges for these classes. 
The American Saddlebred Registry staff ensured that all weanling registrations were complete in 
preparation for the WCHS; and the ASR staff looked up breeder information so that the names of 
breeders could be announced during the show.

ASR Breeders'

Award Medallions
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